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WILLIAM WEGMAN
World’s Best Dog Photographer?

INTERSPECIES FRIENDSHIPS
Some dogs will welcome anybody into their pack

COME! SIT! STAY!!!
Pet friendly accommodation

SIT HAPPENS!
Training for your Urban Animal

PLUS
CUISINE DE CRITTERS
INTERNET INTERPET
THE CAT PROTECTION SOCIETY

urban animalurban animal
...connecting you with your inner (city) animal...

Issue 2 • January 30, 2005 FREE - Take One
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HAPPY YAPPER SNAPPERS
Top Pet Photographers

WORKING CLASS DOGS
Helping Hounds & Canine Carers

EGYPTIAN CATS
Where the Worship Started

JOHN DRYSDALE
Love Unleashed

PLUS
TRAIN YOUR DOG • CREATURE COMFORTS
PUPPY LOVE • PET READS • SIT HAPPENS
DOG-E-DATA & PET TALK RADIO

urban animalurban animal
...connecting you with your inner (city) animal...

Issue 3
April 30 - July 31, 2005 FREE

Take One
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RACHAEL HALE
Salivations and Cataclysms

DR HARRY
Patron Saint of Pets

MARK FORBES AND WINN-DIXIE
Behind Movie Tricks in “Because of Winn-Dixie”

WHAT THE DOG DID
Canus Anus Horribilis

PLUS
THE CITY OF CATS & THE CITY OF PEOPLE •
A DIFFERENT KIND OF BIRD DOG • BARKETPLACE • 
PET PROJECTS • CREATURE COMFORTS • CUISINE DE CRITTERS and much more.
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...connecting you with your inner (city) animal...

Issue 4
July 31 - October 30, 2005

FREE
Take One
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FREE FLYING
Not strictly for the birds

PET PROJECTS
From Carers to Careers

PEOPLE I SLEEP WITH
Who you sleep with really does matter

PLUS
ANIMAL ACTORS • ANIMAL HEROES • MEWS ITEMS • 
CREATURE COMFORTS • COME! SIT! STAY! and much more.

urban animalurban animal
...connecting you with your inner (city) animal...

Issue 5
October 31, 2005 - January 30, 2006 FREE

Take One

Photo by Animax

WILD PARROTS OF TELEGRAPH HILL
Flying into your heart

THE FELINE MYSTIQUE
The mysterious connection between women & cats

PUP ART
Canines on canvas

PLUS
RIDING HIGH • CUISINE DE CRITTERS
PET READS • CREATURE COMFORTS
INTRODUCING A NEW CAT • PET VETS
and much more.
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Issue 6
February 15 - May 14, 2006

FREE
Take One
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Photo by Animax

From Go to Glow!
Natural Therapies For Your Pets

Pet Art
Animal Art From Around the World

Disaster Proofing Your Pets
From Fire, Flood & Famine

PLUS
BRINGING HOME BABY,
DIARY OF A PET CHEF,
DATE ME, LOVE MY PET,
HISS & MAKE UP,
LISTEN UP FOR A BETTER PUP,
MEDITATING WITH YOUR DOG,
CUISINE DE CRITTERS,
CREATURE COMFORTS
and much more.

urban animalurban animal
...connecting you with your inner (city) animal...
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Old Friends
Celebrating Our
Senior Dogs

Cats and the
Importance of Play
Play Can Be Beneficial to
Your Feline Friends

PLUS
YOUR NEIGHBOURS ARE WILD!

PETS AT PLAY WHILE YOU'RE AWAY
CUISINE DE CRITTERS

VET QUESTIONS
CHOOSING THE RIGHT BIRD CAGE

THE GREAT OUTDOORS
CREATURE COMFORTS

and much more...

Is Your Dog a
Dog Park Dog?
Why Some Dogs Aren't
Suited to Dog Parks

urban
animal
urban
animal
...connecting you with your inner (city) animal...
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PLUS
Toy Story

Rescue Me!
Jump In My Car 

Cat, Dog and Bird Vets
Cruising, Cool Car Products

Driving Your Dog to Distraction
Driving with Harvey the Carsick Dog

Why Dogs (& Cats) Look Dumb in Dentures
Where Can I Find an Obedience Trainer?

and much more...

ISSN 1832-1542

Born to Love Cat
The Need to Nurture

Fear of Fish
Creating a Home For
Your Finned Friends

Smiles
Everyone, Smiles
Why We Need to Focus
on Dental Health

urban animal
...connecting you with your inner (city) animal...
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PLUS
Gimme Shelter—Homeless Hounds
Street Smarts for a Safe Summer 

Just Add Water then Add Fish
Cat's Abilities to Think & Feel 

Clever Cleaning Solutions
Harvey Gets the Chop

Creature Comforts
Cuisine de Critters

Christmas Toys
Shelter Dogs

+ much more

ISSN 1832-1542

The Truth...
About Pet Treats

Cool Beaches
For Hot Weather

Dog
Party
Throw Your Own

urban animal
...connecting you with your inner (city) animal...
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PLUS Things Every Bird Companion Should Know • Dogs & Cats - Close Up of a Pet Photographer
Balance Your Fish's Environment • House Bunnies are Happy Bunnies • Laugh, Love, Play
Outdoor Cat vs Indoor Cat • Get Crabby and much more!

ISSN 1832-1542

Would You Feed it
to a Dog? (or Cat)
What's in Your Bowl?

Sydney's
Wild World
Real Urban Animals!

Snakes Alive!
Should Reptiles be Pets?

urban animal
...connecting you with your inner (city) animal...
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PLUS Tid Bits; Cuisine de Critters
Modern Manners; Prêt-à-Paw-ter; Consumer Watchdog
Toxic Toys; Creature Comforts; Not a Tall Tail Tale
Cats and Kids; Harvey's on the Nose
Come! Sit! Stay!; Pet Reads
and much more...

ISSN 1832-1542

Would you feed it
to your pet?
The canine and cat chow crisis

What's in store
for your pet store?

Dogumentary
Animax petographer
Danielle Lyonne
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...connecting you with your inner (city) animal...
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PLUS
Cat Play

Dog Sense
Small Wild Cats

Life at the End of the Leash
Are Your Pets Making You Sick?

Lessons in how to be a Sexy Beast
Snoopy - The Worlds Most Loved Dog

The Search for Pet-Friendly Real Estate
and much more...

ISSN 1832-1542

How do you Choose
What Your Pet Chews?
What food is best for your pet?

A Journey to Broome
Pet painter Helen Norton

The Importance
of Fish Nutrition
Understand your fishes' needs

urban animal
...connecting you with your inner (city) animal...
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PLUS
Cats and Dogs Come From Different Worlds
Is Your Dog a Doggy Day Care Dog?
Growing up with Australian Birds
Be Water Wise this Summer
Mary Faustine - Pet Artist
The Puppy Shopping List
Cuisine de Critters
Creature Comforts
Clicker Training
Pick a Pet Store
Come! Sit! Stay!
Pet Insurance
Pet Vets
and much more...

PLUS
Cats and Dogs Come From Different Worlds
Is Your Dog a Doggy Day Care Dog?
Growing up with Australian Birds
Be Water Wise this Summer
Mary Faustine - Pet Artist
The Puppy Shopping List
Cuisine de Critters
Creature Comforts
Clicker Training
Pick a Pet Store
Come! Sit! Stay!
Pet Insurance
Pet Vets
and much more...

How do you Choose
What Your Pet Chews?

What food is best for your pet?

Showered with
Love

Organise your own puppy shower

Pet Photographer
Sharon Montrose

Mutts on film

urban animal
...connecting you with your inner (city) animal...
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Choosing Cans
Your Pet Chews
Canned food road tested

Street Dogs
We are all Mutts

You'll Flip for
Fall Fashion
Fashion for the furries 

Issue 14, February 15, 2008 – May 14, 2008 FREE - Take One 
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PLUS
The Tug of Love
Righteous Pups
Furry Festivities

Internet Interpet
Modern Manners

Bow Meow Take a Bow
Maneki Neko–Lucky Cat
Setting up an Aquarium

Is Your Dog Being Walked?
Sydney’s Gone to the Dogs

The Truth About Cats & Dogs
and much more...

urban animal
...connecting you with your inner (city) animal...
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...connecting you with your inner (city) animal...
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Distributors, Retailers, 
Treatmakers, Vets, Pet Services! 
What They Say!

A few weekends after Pig In Mud launched into the pet industry just over 
2.5 years ago I met Phil Tripp, publisher of Urban Animal magazine. Phil 
approached us at local pet outing, and welcomed us to the industry, 
offering to assist in any way. From then on, we became privy to bigger and 
better opportunities to promote our products. Although we had no budget 
for advertising, Phil continued to keep in touch, and shared his experience 
and insight, helping to guide us down the best paths to get our company 
and, specifically, the Pet Patio Door, noticed in the industry. He often called 
to let us know of upcoming events, and who to contact to get involved.
Three months after meeting Phil, we finally approached him (now, there's 
a twist) to ask if we could advertise in his next issue. That's when we 
learned that it's not only Phil but his entire team at Urban Animal who 
truly believe in their magazine and its role in educating the public. I 
am continually impressed with the professionalism and knowledge of 
everyone I've dealt with at Urban Animal.
Since that time, we've taken out junior pages, full pages and back covers 
in the past 10 issues of the magazine. Sydney pet stores now tell us that 
customers come in asking for Pig In Mud products by name. 
Because of Urban Animal's wide distribution network throughout pet 
stores, vet clinics, any and all pet expos and council pet days, and now 
even BigW - anyone who owns a pet and who has ever been to these 
outlets is now familiar with Pig In Mud and our products.
Not only that, but a big bonus has been the number of pet stores that have 
contacted us to carry our products, based on seeing our ad in Urban Animal 
- stores from Sydney, Brisbane, Melbourne, and just about everywhere 
in between. I believe the distribution is wider even than Phil claims, due 
to the number of issues distributed through pet expos, and then passed 
around between readers....
In fact, when we go to pet expos, we always take plenty of copies of the 
magazine to pass out to visitors to our stand. At our last Melbourne & 
Sydney Pet Expos, we went through literally hundreds of issues, and even 
ran out down in Melbourne! The magazine is a proven hit with absolutely 
anyone who owns, cares for, or loves animals.
Advertising with Urban Animal was our first, and is our most consistent 
advertising venue - and the returns speak for themselves! In fact, you 
could say we're as happy as a Pig In Mud.
Dianne Aitchison, Pig In Mud

"Sometime back now I was approached by this gentleman in a very loud 
Hawaiian shirt at a pet expo, and on introducing himself I was convinced I 
was dealing with another "all-knowing American". How wrong I was!
After 10 minutes I realised I was talking to a very committed, enthusiastic 
and ethical man who was trying to assist me with the difficult task 
of marketing our range of pet products. My time is valuable and I can 
honestly say Phil, through his conduit Urban Animal magazine, has 
achieved outstanding results for me in driving our message about the TROY 
range of pet products.
His knowledge has assisted in the positioning of our products to the 
decision makers, namely the vet nurses and pet shop assistants. Of late we 
have used the Urban Animal magazine to launch a specialist new product, 
Troy BIOBOOST. I was amazed to be fielding requests from vet nurses within 
three days of the launch of the issue.
I feel TROY has achieved value for money both from Phil's knowledge and 
the quality presentation of his magazine."
Ian Saunders, General Manager, Troy Laboratories

Even over the phone I could tell Phil Trip was a character. Like his 
personality, his magazine, Urban Animal adds colour to our reception 
reading. The articles cover a wide span of issues and provide us with 
the perfect medium for promoting our services. They leave as fast as 
they come, so we know we are getting to an interested client base. The 
University of Sydney's Veterinary Hospital has advertised in Urban Animal 
for several years and will continue to do so. Happy? You bet!
Craig Lord, Business Manager University of Sydney Veterinary 
Teaching Hospitals

Advertising... who wants to spend money on it? Not us.
Advertising... who needs it? Unfortunately, all of us who are in business. 
We want customers, which means we have to attract people to our business.
We have tried many different types of publications, as well as direct mail, 
some with no response, some with very little response, some with regular 
response, and Urban Animal fits well inside the last group. We receive 
many phone calls and inquiries direct to our website that we are able to 
attribute to the Urban Animal ads.
The phone hasn't rung off the hook, but it just gives us a steady number of 
leads that our sales people are able to convert into customers.
Would we like more customers? Yes, please...that's why we continue in 
Urban Animal.
Stuart Groves, Back Seat Buddy

Urban Animal has proved to be a fantastic way for us to let potential 
customers know about our dog training services. The magazine is a 
focused, targeted means of communication and continues to offer new and 
interesting stories and information to the animal-loving public - which is 
important as it keeps people interested in reading each and every edition 
of the magazine and has proved invaluable for our brand awareness and 
business-building. We've advertised with Urban Animal since the very first 
issue and will continue to do so, given the great results we've seen!!
Julie Adams & Trudi Thorpe, dogLOGIC Dog Training

The experts on Urban Animal working 
for their products or services are our 
long-term advertisers.

"Dr Neil's has advertised with Urban Animal since the second issue and 
in every edition since. As a wholesaler who distributes a vast array of 
products, we traditionally purchase a large amount of advertising space, 
and divide it between the products we want to promote.
We see Urban Animal in any number of retail stores and vets, and use 
copies in our own promotional activity.
We have been very pleased with the responses to our advertisements in 
Urban Animal, with calls directed back through our Customer Service team, 
and this is why we plan to continue including Urban Animal as part of our 
marketing mix well into the future."
Michelle Mayvald, National Sales & Marketing Manager 
for Dr Neil's

"I've been advertising with Urban Animal since the very first issue in October 
2004. Since then, I've advertised in every issue—except perhaps one.
The reason is simple: Urban Animal has proven to be the most widely read 
animal-lovers' publication I have ever advertised in. I have received more 
calls regarding my product from this publication than any other publication 
in all our six years of operation.
Many of the enquiries come from readers who have copies of previous 
issues, or from a copy someone has given them, or one they have found, 
and many of the readers use the publication as a reference guide. It 
appears they just never know when they are going to need an article, 
product, advice or service. Its wide circulation, large number of outlets and 
subscription options mean that if my potential clients never visit a vet or a 
pet shop, they are still likely to come across this magazine—and then use 
the information in it.
Urban Animal keeps pushing the envelope with hard-hitting, relevant 
articles which invite the guardians for animals to enquire, stay informed, 
and get facts—not marketing advertorial. It's a publication that I feel looks 
out for the animals, not the dollars, whilst building brand awareness in the 
animal community"
Luciana Callaghan, Sassy Treats

"Less than a year ago, we set up our dog shop "Bowhouse" at Bondi Beach. 
We had no profile and limited ad budgets, which we chose to put entirely 
into print advertising.
The bulk of the money went to local publications in Bondi. However, having 
seen and liked Urban Animal, I was sufficiently impressed to place a small 
ad in it very shortly after Bowhouse opened. That ad worked sufficiently 
well for us to take out two ads in the next edition - one for our store in 
Bondi, the other for our online store. Again, results were sufficiently 
strong for me to upsize our advertising in our third edition, and we've been 
delighted by the results.
Not only does UA have strong distribution to our core audience in our 
key market, but people actually read it, take note of its contents, and 
most importantly, talk about it. Having previously worked in media and 
advertising, I know how difficult it is to have a well-targeted and effective 
campaign, especially when you have very limited budgets.
I can honestly say that our spend in advertising in UA has been a 
great investment: the right environment, a credible and authoritative 
publication, and very cost-effective. For that reason, we are now 
channeling a much higher proportion of our print advertising budget to UA 
at the expense of other publications.
I would say that it's the best investment in advertising that Bowhouse has 
yet made, and it has been a factor in our strong and continuing growth."
Terry Horsfall, Bowhouse

"Mavlab are manufacturers of veterinary pharmaceuticals and pet 
products. We found one of the key advantages to working with the Urban 
Animal team over the past 3 years being the wide distribution of the 
publication through veterinary clinics and pet retail outlets through Sydney 
and other vital areas of distribution in NSW - our key markets. It has been 
especially advantageous to approach UA for any spare copies that we put 
into our puppy packs distributed via "Puppy Parties". This is what I call 
value-added advertising!! UA is a unique format, with always interesting 
and unbiased, pet-passionate reading between the covers. We will 
continue to gain benefit for new product launches and seasonal targeting 
of products with U.A."
Mark James, Business Manager NSW/ACT for Mavlab Pharmaceuticals

When we booked our first ad in Urban Animal I was doubtful... Sure, it 
looked good, read well, and I very much liked the attitude of the publishers 
regarding junk food/treats, but we'd spent thousands advertising in other 
publications for little/no response.
Right from the day the magazine hit the streets we had new customer 
enquiries & sales, plus our web stats rose dramatically. We now take two 
ads in each issue and continue to enjoy good success...my thanks to Phil, 
Lisa and team for a great magazine!
Sharyn Hall, dog-e-treats 

"Words can't express what a valuable experience working with Urban 
Animal magazine has been. Phil really knows what he's doing and 
consistently makes sure that as advertisers we feel valued and included. 
With its wide circulation and variety of readers, Urban Animal has been our 
most successful avenue of advertising to date."
Elise Phillips, J. Leutenegger

I have and continue to recommend advertising in Urban Animal to all my 
animal network businesses. I used to advertise in other animal magazines 
but now only advertise in Urban Animal and Yellow Pages, and I'm thinking 
of dropping Yellow Pages!
I've found that due to the professionalism and ethics that Phil and fellow 
associates project, I have many referrals from pets as therapy volunteers 
from our ads which has helped to develop our program into offering many 
more pets as therapy visits per year to health care facilities.
Phil has gone out of his way in the past, to help me not only with advertising 
but in other supportive ways. He appears to genuinely care about our 
program and its success and development.. I've never experienced that with 
other publications. We love Urban Animal!!
Velma Violet Harris, Program Manager for Velma's Pets As Therapy

Animax Photography has been on board Urban Animal from the first day I 
was approached by Phil and Lisa to photograph the cover of their new cross-
pet magazine. Thinking this would just be a fun creative experience (getting 
the animals together), I wasn't expecting much more.
I have watched Urban impressively go from strength to strength and it is now 
Animax's main source of advertising. As the magazine has grown, we have 
seen a marked increase in interest and sales all telling us they found us in 
Urban. We can tell the day the mag hits the stores as calls and hits on our 
website increase dramatically.
Being a free publication it reaches a huge demographic and gets us to as 
many people as possible. Clients often comment on the quality of the articles 
and read the magazine cover to cover. Urban has done an outstanding job 
of creating a high quality, great-looking, respected magazine that achieves 
results not just for themselves but for their advertisers as well.
Danielle Lyonne, Animax

Being a small business, it was difficult for us to afford large-scale magazine 
advertising but Urban Animal makes it possible for any size business. Every 
issue of the magazine looks fantastic and because it is a free publication, we 
can reach a larger cross-section of customers across a variety of locations.
Over the year we have been advertising with them, Urban Animal put us in 
touch with new retail and wholesale customers, particularly vet clinics and 
retail stores.
Phil and Lisa really know their stuff and we are happy to continue 
advertising with such a great publication.
Rebecca, The Puppy Patisserie

As a new entrant in the organic pet food business, I have been really 
impressed by Phil and Lisa's professionalism and enthusiasm. We have 
received a whole lot of positive information in the pet industry from them, 
and ChewChew has drawn great attention since we started advertising in 
Urban Animal magazine.
Our organic pet products need to be promoted to the public to understand the 
importance of what quality food can do to your pets. Urban Animal certainly 
did a wonderful job for us with their wide influences in the pet community. 
After all it is a lucky thing that Phil and Lisa with their magazine has helped 
the pet industry working closer and creating much happier lives for our 4-
paw friends.
Naoko Okamoto, Chew-Chew Quality Pets Food

does free 
pet media 

work?
Researchers Confirm that Free, Niche Magazines 

Should be Key Players in Marketing Plans

"Public place distribution can and frequently does enable 
advertisers to reach a larger body of readers who are involved, 

demographically qualified and responsive 
to their advertising message." 

Conclusion from research by Dr Scott McDonald, Conde Nast, 
Rebecca McPheeters Mediamark Research Inc.

"Public place readers are as likely to be buyers or influencers in 
most product categories as compared to subscribers." 

Randy Cohen Advertising Perceptions

"The reason freely distributed, special-interest publications are 
growing so rapidly is their ability to penetrate hard-to-reach 

demographic target audiences... 
Savvy marketing professionals know this." 

Carl Landau President of Niche Media



our history
In early 2004, partners Phil Tripp and Lisa Treen-publishers of a 20-year 
AustralAsian Music Industry Directory and other books through their 
company IMMEDIA!-discovered a free dog newspaper on the streets of 
New Orleans: Urban Dog. Being pet lovers with two dogs and two parrots, 
as well as knowing the reach and impact of free distribution publications in 
the entertainment industry, they saw an immediate market in Australia for 
this niche pet media.
After researching their own Sydney market, determining ad rates and delivery 
logistics as well as strict editorial standards, they invested $50,000 in the first free, 
40,000-copy, 32-page magazine which they delivered personally to over 200 outlets and 
also to pet events. They launched the publication at the Pet Industry Association Trade Fair 
and a consumer Pet Expo. The impact was immediate.
Since then, Urban Animal has published quarterly on time every issue, expanded to over 
400 outlets in the Sydney region, grown to 60 pages in its largest edition,with an average 
48 pages, and still prints 40,000 copies in full colour on gloss paper with spectacular 
imagery and compelling editorial.

our readers
Our readers embrace the pet lifestyle, finding our free publication where they buy 
products, or have their pets serviced or treated, at pet events or venues where they 
spend time with their pets. They include families, singles, gays and the elderly, since the 
magazine is 'kid-safe', it's read and appreciated by all ages, demographics and ethnic 
groups. For many it's a collectable, not disposable magazine.
We've found from letters, emails, calls and encounters on the street or at pet events, that 
our readers are intelligent, caring, cross-pet and not only can read-they really enjoy 
reading! We get constant feedback on our pet nutrition articles, product pieces, art and 
photography features and issues we discuss. They appreciate our ethics as shown in our 
advertising and editorial policies as well as respecting our non-advertorial stance.
Our readers are generally of an 'upper demographic' and are happy to spend on 
necessities as well as luxuries for their fur, feather, finned and scaly companions. They 
regard their animals as a family investment, if not a member, which deserve vital health 
opportunities and exercise for wellbeing.
In short, our readers are loyal. We've earned and maintained their trust and have a crucial 
relationship with them that demands we entertain and inform without preaching nor 
pandering.

distribution
Our 40,000 copies are delivered to over 400 locations (easily accessed on our 
website by suburb, address and phone) in the Sydney region, ranging from 
Newcastle in the north, west to Katoomba and south to Wollongong in an arc, 
concentrated in Sydney. We have major pet supply chains getting large amounts 
such as Pet Barn, Petstock, Pets World as well as Big W stores with in-house Pet 
Centres. We supply independent pet shops, vets, groomers, boarding and pet 
day care facilities, animal shelters and rescue facilities, pet training operators, 
mobile dog wash franchisees and other pet businesses. We also distribute to 
inner urban and suburban pet cafes or restaurants that allow pets as well as major pet 
events such as consumer pet expos, trade shows and council pet days.
We also have over 500 subscribers from around Australia who prefer to get their copies 
delivered to home or office (each subscriber gets three copies of each of four editions 
to share over the year, not just one). Plus we have vast readership on our Internet site 
locally, nationally and globally.

print edition
Published every May 15, August 15, November 15 and February 15, the magazine is 
tabloid size, saddle stitched, full colour throughout, printed web offset on heatset coated 
paper, 65GSM internal pages and 85GSM cover stock by Rural Press Sydney. From the 
first issue, we have strived to meet the highest standards of journalism photography and 
imagery as well as the judicious placement of advertising in balance with the amount of 
editorial content.

online edition
We publish each edition in full online at www.urbananimal.com with all visuals, text and 
advertisements in place as easy-to-load PDF files. We also list all advertisers in each 
issue with their web addresses hot-linked, which sends readers directly to them as well as 
adding to their Google hits quotients. We are happy to supply metrics for this site but we 
currently do not do banner ads or other online link advertising.

advertising 
policy

We do not accept ads from pet junk food products-foods that are unhealthy or of 
dubious quality or questionable ingredients.

We do not accept ads for products or practices that can harm, cause pain or injury 
to animals or negatively affect them. This would include shock collars, electronic 
containment fences and dangerous toys or other products.

We do not accept ads from breeders of animals for sale-the 95% of good breeders don't 
need to advertise as they have waiting lists while the 5% of backyard breeders or 

puppy mills would use us for their overstocks.

We will only accept ads from pet shops that sell live animals that we have 
personally visited and we believe on inspection conform to the highest standards 
of pet care, marketing, warranty and responsible pet ownership education.

We do not do 'advertorial'. We do not trade products for advertising, run 
competitions, feature products, services or otherwise exchange editorial 
coverage as either a reward or inducement for advertising. And we don't 
discount-all advertisers big and small are on the same rates.

our 
advertisers

As you can see by our Testimonials in our media kit and online, we have had the 
entire range of the industry, from top brands and distributors to 'mom-and-pop' 
retailers as rabidly happy advertisers. These include a vast array of products, 
services and pet businesses as well as online entities.

* Pet Food Manufacturers & Specialty Foods
* Pet Retailers and Pet Stores
* Healthcare & Nutrition Products
* Pet Toy & Specialty Products
* Veterinarians and Pet Health Providers

* Pet Boarding and Minding Services
* Pet Training/Exercise Services

* Pet Travel, Tourism and Transport
* Pet Grooming Services
* Animal Art & Photography
* Pet Fashion
* Pet Safety & Enclosures
* Pet Publications & Book Suppliers
* Pet Events & Entertainment

* Pet Insurance & Medical Plans
* Pet Accessories & Frivolities

Advance Pet Food
Advantage
Advantix
Advocate

Animal Referral Hospital
Animal Welfare League

APDT
Aqua One

BARF
Bayer

Beaupets
Biopet

Bushs Pet Foods
Calm Water
Central Bark 

DeliBones Bakery
Doggles

Dogon Ezy
Dogs & The City
Don't Fret Pet

Drontal
Eaglepack Food
Edgecliff Pets
Everyday Pets

Excellence Dog Food
For Dogs Sake

Frontline
Fur Fitness 
Greenies

Hagen
Hills Science Diet

Hound House
Insurance Line

Joint Guard

Jurox 
Kramar

Masterpet
Mondo Cane

Natural Balance Food
Oakwood
Petalia

Pet Barn
Pet Food Plus

Pet Pacific
Petrest

Pets In The City
Pets On Broadway

Petstages
PetsWorld

Petwiz
Pharmachem 

our advertisers have included...
Porters 4 Pets
Prestige Pets

Purina
Sasha's Blend

Scottys
Snooza Beds

Sperling
Squirt

Supercoat
Sydney Animal Hospitals

Vebo 
Vet Companies of Australia 

Vet's All Natural 
Vets Own Insurance

Vetstop
Waggle 

Ziwi Peak

please turn over for ad rates, dates and specifications...
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